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Economic Comment

Inflation slightly above flash estimate

Piotr Bielski, tel. +48 691 393 119, piotr.bielski@santander.pl
Marcin Luzinski, tel. +48 510 027 662, marcin.luzinski@santander.pl

Final CPI data showed prices rising 0.5% m/m and 4.7% y/y in November, i.e. +0.1pp
higher than in the flash print. The details revealed surprisingly strong increase in prices of
communication (+1.8% m/m), clothing and footwear (0.5% m/m) and smaller than we
anticipated prices in recreation and culture (-0.3% m/m), alcohol and tobacco (-0.1%
m/m) and “others”.

We estimate that the core inflation ex food and energy might have jumped to 4.3%-4.4%
y/y in November (vs our earlier estimate 4.2-4.3% y/y). We still believe that a drop of CPI
annual inflation rate in November (from October's 5.0% y/y) was temporary and caused
by a low base effect, and in the coming months inflation will continue climbing, getting
back above 5% y/y in December and peaking in March 2025 above 5.5% y/y. Core
inflation should stay well above 4% y/y until late summer 2025, according to our
forecasts. Today's data reinforce our view that the MPC will keep interest rates on hold in
TH25 and we still keep July 2025 as the most likely moment of the next interest rate cut.

November CPI inflation was 4.7% y/y and 0.5% m/m, 0.1 percentage points higher than the
flash reading. Prices of goods slowed to 3.8% y/y from 4.2% y/y in October, while services
accelerated to 7.2% y/y from 6.7% y/y. Core inflation accelerated, in our view, to 4.3-4.4%
y/y from 4.1% y/y October (we had previously estimated 4.2-4.3% y/y). Supercore inflation
(i.e. core inflation excluding administered prices) rose to 3.9% y/y from 3.7% y/y, according
to our estimates.

Food prices increased by 0.7% m/m (4.8% y/y) in November, slightly above the average for
this month. Stronger upward trends were seen in dairy, which rose by 0.7% m/m (including
eggs by 2.5% m/m), oils and fats, which saw a 1.4% m/m increase (including butter +2.2%
m/m), fruit (+1.5% m/m, including berries up 26.6% m/m), cocoa (+2.5% m/m) and fruit
juices (+0.8% m/m). Strong increases are therefore evident in categories that have
experienced negative supply shocks and, in our view, they may also be observed in the
coming months.

In other non-core categories, the data were in line with the preliminary reading - fuels rose
by 2.3% m/m (-6.0% y/y) and energy prices remained stable on a monthly basis (+11.7%
iy

What stands out to the upside in the core categories are communications (1.8% m/m),
where prices of mobile phone services went up 2.0% m/m, as well as clothing and footwear,
where prices rose by 0.5% m/m - the strongest gain in this month in more than 10 years. In
transport, the striking factor is airfares, which rose by 2.6% m/m, while they usually tend to
fall in November, even at a double-digit rate. In this category, seasonality was disrupted, as
we saw prices fall in October while they usually rise in that month.

Prices in the ‘other goods and services' category turned out to be lower than our
expectations, with childcare prices falling by 10.7% m/m. This is again a decline that is very
unusual for this category. Also slightly below our expectations were price increases in
alcohol and tobacco (-0.1% m/m) and recreation and culture (-0.3% m/m).
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CPl inflation, selected food items, % y/y
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